AutomotiveINNOVATIONS: Methodological Concept (Overview)
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Verification:
Do the novelties meet the criteria of
our innovation definition?

Categorization:
Categorization in technology fields,
innovation types etc.
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Evaluation

Innovation strength
= Innovation level * Originality * Maturity *
(1 +  Innovations benefit)
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The automobile is decisively changed in terms of
basic characteristics, highest customer potential
The existing basic characteristics of the automobile
are substantially improved, high customer potential
An automotive sub-system is substantially improved,
medium potential for certain customers
Certain customers receive a noticeable, desirable
added value, can improve customer satisfaction
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*Example: „high“ tending towards „very high“.

Explanatory notes:
In order to comprehensively answer the core questions of the CAM innovation studies and database regarding the current and future innovation trends of the automotive
industry as well as its players, several hundred innovations in vehicle technology have been collected every quarter over the past years since 2005 to now more than 15 000
single innovations. Thereby approximately 50 defined criteria such as technology field, innovation type, originality, degree of maturity etc. as well as an individually assessment
according to the MOBIL approach have been gathered. For example, world-first innovations that are available in series are rated higher than me-too innovations only shown as a
concept car. This results is an index value for each innovation, which can be aggregated into totals for car groups, brands or models as well as whole countries or world regions.

